Design thinking: integration, innovation, customer experience and brand value
I. Introduction
Design thinking is a very important concept that is used in theory and practice.  In modern societies and organizations, design thinking has been viewed as one of the key panaceas to challenges facing them as well as a key source of capabilities necessary for exploiting emerging capabilities. Design has been employed in various fields in providing new products and services. It has been successfully employed in boosting the customer experience and enhancing the brand value. In contemporary organizations, the workforce is faced with challenges that require the designing of innovative solutions. It involves the need to inquire into problems, creation of contextualized knowledge regarding the problem at hand and the development of plausible solutions as well as competencies. Design thinking mainly refers to the mental process that individuals goes through when truy9ing to solve the challenges they face. It is evident that design thinking has proved to be a major solution to the problems faced by individuals and organizations as compared to the conventionally used systematic problem solving processes. In this study, the various merits and demerits of design thinking are explored. Application of design thinking in diverse disciplines is also explored including the future of design thinking.
Thesis statement
Design thinking is applicable in utterly all fields in development of solutions as opposed to the traditional approaches to solving problems.
Topic, context, rationale, and thesis.
II. History and early evolution of design thinking
A. How design came to be
In early days, participatory methodology was mainly evident in urban planning. As early as 1960s, participatory design had gained a lot of prominence. It involved the integration of the end users in the development phases of products and projects. As the participatory design progressed in 1980s, it becomes synonymous with interactive design. Many of its concepts were borrowed from the field of science, which included usability testing and prototyping. Later on role playing was also incorporated in design thinking. During this phase, it is evident that participatory design had a number of pitfalls.  It completely ignored user experience. It ignored the perspective of the user in the design process. These challenges led to the development of user centered design by Donald Norman. The focus in design shifted from usability to meeting the interests of the end users. According to Norman, user control as well as humanized participatory approach was key to coming up with the right design. It involved making the design process more visible. It implied that users could now have control not only on the use of the end product, but also in the design process. The two design approaches are summarized below
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A few years later, service design emerged. The participatory design, user centered design as well as the need to meet customer interests and experiences have informed service design. Service design thus draws from diverse sources including traditions, the products and the environments in which they are used the customer experiences as well as the interaction design. This definition of service design is summarized below
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B. What design has become
Later, a new approach to design emerged. There was a need for holistic mind set in design. Enzio-Manzini came up with META-Design. Instead of focusing on the end users, service design was enhanced to focus on all users of the service focusing on the development of relationships with the stakeholders and opening up communication in the development of value. Design moved from a mere set of tools to a clear mindset. These developments has led to the evolution of design to its current status
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An interesting thing that one needs to note is that the evolution of design since 1960s has mirrored each preceding ones. The process methods of design of the 1990s mirror the science approaches of the earlier years.  Equally, the cognitive reflections as they emerged in design theory are still reflected in the mindset perspective held now.

II. Design thinking in product development
A. Why use design thinking for development?
In contemporary organizations, many companies even multinationals have come up with products that have failed in the market. The success of a product is not merely determined by the financial muscle of those developing them. There is thus to mitigate the imminent risks that hinders product development.  As a result, many companies are focusing on the use of design thinking in product development. It enables firms to develop solutions focused on people with definite needs. In it application, it facilitates defining the target customers and their unique needs. There is a need to understand the functional requirements of the narrowly defined consumers. It also assist in bring the stakeholders together in product development, ensuring that the specific interests of the end users of the products developed by the organization are met. It assists key questions of who, where, when, why and how. It is thus evident that modern product development is highly guided by design thinking. The approach has played an important role in limiting the development of products that do not meet the end user expectations and that nobody wants. It has resulted in the satisfaction of customer needs as well as continued delivery of products that meets the consumer needs and expectations

B. What are the benefits
Design thinking in product development has many merits. For instance, it ensures that all stakeholders are considered in the process of product development. Equally, it narrows down to the most effective design that has all the functions and specifications of the end user. Unlike in the past where organizations developed products and then go to the market explaining what their purpose is and trying to sell them, contemporary organizations are going to the market first, identifying consumer needs and then developing solutions that adequately meets these needs.
C. What are the negatives
IV. Design thinking in other applications
A. Teaching with design thinking
B. Managing with design thinking
C. Environmental, green design
V. Future of design thinking
A. What design can become
B. Where can design thinking take us?
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